
 

 

 

 

 

with 

Location Analytics 
Using Big Data, 

Location Intelligence, 
Geographical 

Information Systems 
and Geospatial Data 

 

UNLOCKING VALUE 
 



What is Location Intelligence?  
 

 

Location Intelligence is an analysis of several sources of geographic geospatial data, which is 
converted into strategic insights to solve various business challenges. 

Location intelligence can be described as the integration of geographic information systems (GIS) 
with software tools for analysis, including computer-aided design (CAD) and geographical 
information systems (GIS) tools. Location intelligence can be described as the ability to understand, 
organize, and analyze geospatial information. This type of information is used for business planning, 
marketing, sales, planning, decision-making, and more. 

The mapping of space-based information allows organizations to understand where they are 
positioned on the Earth and what is happening within their immediate surroundings. This 
information is collected and analyzed by the location intelligence analysts. This information is then 
used for a variety of purposes in business and industry. These analysis are helpful to businesses in a 
number of ways. 

One of the first uses of this information is to determine the areas of the world that have the greatest 
amount of competition. Businesses use this information to increase marketing and sales in these 
markets. It helps businesses develop new markets, locate products or services within a given market, 
and to develop marketing strategies that will enhance the products and services they sell. 

Marketing professionals use this information to find new business and markets. They use this 
information to create promotional campaigns, research new products, and implement marketing 
strategies for future success. 



There are many other applications of geographic information systems, which are used for business 
as well as consumer research. One of the largest applications is the mapping of the Earth for the 
purpose of predicting natural disasters. This is done by scientists so that they can better predict the 
likely effects of climate change and the movements of hurricanes. 

 

 

 

The map of the Earth has been used to develop tools for finding solutions to many business 
problems. In the transportation industry, maps can help predict problems with roads and bridges 
and provide users with real-time warnings on road conditions or traffic. 

Another application of geospatial location intelligence tools is to track human activity on the ground. 
These maps can help law-enforcement agencies to monitor suspects, and information to create a 
map. These data are then stored in a vector or raster database. 

Maps are typically made up of different types of layers. The map layer contains basic information 
such as the latitude, longitude, altitude, map projection, and elevation. There are three basic layers, 
which include: Topography Layer, Land Cover Layer, Land Classification Layer, and Land Description 
Layer. 

In my next article I will talk about various use cases of GIS and location analytics by industry verticals 
and the current trends in this field 

 


